Marketing Digital
pentru Organizatii
Nonprofit: Social
Media
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POPULAR CAUSES ON SOCIAL MEDIA

A major goal of many organizations and causes foday is 1o spark conversation among
social media supporters. So which causes are succeeding the most at this foday?

37% 18% 16°/o
12% ll% 8%

Domeastc Viclonco Penons with Dactiitos

Poverty & Hunger

. .
7% 4% 3% 1%
Wormen & Gals Food & Agricutun ANt Woter & Sondotion Rofugoos

Sursa: Avectra
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e JPercentul organizatiilor nonprofit din

Retelele Sociale (SUA)

Percentage of nonprofits on social networks’:

f EY 9 You o +-
in

98% 74% 66% 48% 32% 26%

on Facebook on Twitter on YouTube on Linkedin on Flickr on Google+

Sursa: Avectra
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Support the people and causes that inspire you. Campaign to make a difference.

0 Q _— ’ Campasgns Issues ‘ Allison ~

© MANAGE ALTION

Sign the Petition to Wy Coy's Mayor

Dig= $00.000 1w e wertet
Donate "o Recycling Cosition
0 rarer £I% 000 my rv rewitent

Take the Pledge 1o aducate mysoll on
BEpenUbie reCyCing practices

© pree g £00.000 rmre needtet

Join Signin

Plastic Bottles

Add a reason why others should support this campaign @ Change camipaign photo

7/ Edt camnagnd detalts

m .-':“ i ge=] 4 Campaign Dasnboara

Causes is the place to discover, support and organize campaigns,
fundraisers, and petitions around the issues that impact you and

your community @
IKY - Erasmus+
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o NONPROFITS HAVE A'STRONG PRESENCE ON FACEBOOK, TWITTER, AND YOUTUBE.

= ﬂ . “ @ m em@

B n»n B g
o FUUNDRAISING ON FACEBODK

g !ndividual Donation Event Fundraising

N 33% ' B 20%

Causes % Peer-to-Peer Fundraising

I

%

Sursa: http://fedobe.com/raise-your-charitable-fund-
through-non-profit-organization-online-marketing-guide/
Erasmus+
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Succesul unei campanii pe Facebook depinde de designul
acesteia. Toate celelalte lucruri fiind egale, influenta sa va fi
mai mare daca:

e are un titlu,atragator” care atrage atentia.
* solicita actiune imediata.
* Poarta un mesaj simplu, clar si succint.

e este sustinut de continut multimedia adica, de o fotografie
sau de un videoclip.

e aspira sa ajunga la un public tot mai mare.
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"T‘) Pentru fiecare 1.000 de abonati la e-
o newsletter, organizatiile nonprofit
au 149 de fani Facebook

FOR EVERY 1,000 EMAIL SUBSCRIBERS,
NONPROFITS HAVE...

m FACEBOOK FANS

m TWITTER FOLLOWERS

P4WLY MOBILE SUBSCRIBERS

//

Source: M+R and NTEN
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ATSI , Exemplul nr. 1:

gth ThdSt

St e 'campaniei de sensibilizare pe FB

She was raped

She is pregnant

She wants an abortion

She faces up to 14 years in jalil
She is #notacriminal

MY BODY S MY RIGHTS | A AMNESTY é

INTERNATIONAL
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- k"
W, L IFE-SAVING
gy » PgeP NEUMO

DOCTORS WITHOUT BORDERS.

AFAIRSHOT.ORG

) GIVE PFIZER

A CALL!

ASK THEM TO DROP THE PRICE
OF THE PNEUMONIA VACCINE

Si de raportare a
rezultatelor....

Erasmus+

Exemplul # 2 al
campaniei de
sensibilizare pe FB

b - @ IFE-SAVING
NEUMONIA

BREAKING NEWS!
THANKS TO SUPPORT, PFIZER DROPPED

THE PRICE OF THE PNEUMONIA VACCINE FOR
HUMANITARIAN ORGANISATIONS (LIKE US!).
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Consultati tutorialul creat de Facebook
pentru a ajuta organizatiile nonprofit:
https://nonprofits.fb.com

Connect people to your cause

Learn How

How to use Facebook to help your cause

Erasmus+


https://nonprofits.fb.com/
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57% dintre fanii Facebook , Like” o organizatie
caritabila pe Facebook, deoarece vor sa-si afiseze
public sprijinul pentru nonprofit prietenilor lor

Why LIKE?

To publicly display my suppoet of the charity/cause

1o flends 67% By LKING | generated a finandcial denation 26%
Afttendeod an ovent or volunteared ond was

To follow news and updates on the charity/couse 58% encouroged fo LKE #s poge 21%

To influence my friends or family fo LKE the charity

of Couse 54% UXING it will help theen win on online contast 18%

A friend or family member has LKED it 43% A company | UKE supports the charity 16%

| went others fo see that the charifW couse has

a lot of fdllowers 41% A colobrity has asked people to LIKE it 8%

To confribuie content o the cherity's/couses page  35%  Some other reason 2%

Sursa: Waggener Edstrom
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i the T S 43% dintre fanii Facebook ,,Unlike” de o
institutie de caritate pe Facebook, deoarece a
fost postata prea des

=
Why UNLIKE?
The charity posted foo much 43% The charity never responded fo my comments

The types of content the charity posted
didn't appeal fo me 40% The charity posted too little

The charity only posted appeals for denaticns 36% Some other reason

| won offended/ turned off by an action
tha charitytook outside of Focebook 28%

Sursa: Waggener Edstrom
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Atentie! “Like”-urile au limite

Like us on
Facebook,
and we will
vaccinate
zero children
against polio.

unicef &
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Twitter poate fi folosit pentru a actualiza o campanie de
advocacy sau strangere de fonduri si solicita participarea la
un eveniment. Twitter are propria limba si terminologie de
invatat. Puteti incepe urmarind cateva organizatii nonprofit
pe Twitter.

AAAAAA
KKKKKKKK
nnnnnnnnnn

IKY Erasmus+



s Exemplu de campanie pe Twitter

Advancing the Third Sector
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UN Refugee Agency @ ( o ) 9y
ey @Refugees

There’s a lot we can say with #280characters
but what matters most for @Refugees can be
said with four:

#Home

3:55 AM - 9 Nov 2017

487 Retweets 754 Likes @ & @ ‘@ @ ° ‘

& UN Refugee Agency, Filippo Grandi, Melissa Fleming and 6 others

© 33 12 487 QO 754
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Cateva sfaturi pentru o campanie eficienta pe Twitter:

* Tweet in propozitii clare si bine construite. Evitati prea
multe prescurtari si hashtag-uri. Totusi, aflati jargonul pe
twitter pentru a stapani limita de 280 de caractere.

e Partajati continut provenit din surse fiabile pentru a va
creste propria credibilitate.

* Adaugati link-uri, infografii si alt continut multimedia (de
exemplu, videoclipuri, fotografii) la tweet-urile dvs.

 Tweet frecvent, pentru a creste constant numarul de
urmaritori.

* Tweet pe weekend-uri cu asistenta programarii aplicatiilor.

Erasmus-+



atsiv

Advancing the Third Sector

e Exemplu de campanie pe Twitter

& Save the Children UK @ (

‘\
o AR Follow v
chidren  @savechildrenuk

Foreign ministers will be in #Myanmar next
week. They must act to end the senseless
acts of violence against #Rohingya children
and hold those responsible to account.
#SaveRohingyaChildren #ASEM

8:51 AM - 19 Nov 2017

21 Retweets 16 Likes (; ‘a 7 @Q : ‘@

0 21 Q 16

AAAAAA
KKKKKK
oooooooooo

IKY Erasmus+



ATS IY)

Advancing the Third Sector
through Innovation & Variation

-2« 1:43 Boy Band € opoman )
%»ﬁ @143boyband N .
KNOW THE SYMPTOMS OF EBOLA and be

safe. Share this infograph from Unicef on the
contagious disease. #WisdomManila

CROLA SYMPTOMS

0-90%

SEEK TREATHENT
EARL

have a better chance of survival.

Exemplu de campanie
pe Twitter cu infografic

Number of days from exposure to
virus to onset of symptoms.

Patients become

CONTAGIOUS

once they begin to show symptoms.

If someone has been in an area known to have Ebola or in
contact with someone suspected to have Ebola and they
begin to have symptoms, they should seek medical care

BRI it in s % ViSUally | unicef @@

7:57 AM - 12 Oct 2014

45 Retweets 16 Likes -Q £ l :” ‘ .Q i € _,

O 1 I 45 QO 16
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Exemplu de campanie
pe Twitter cu infografic

I APY M A
KPATIKGN
YNOTPOSION

IKY Erasmus+

Georgia Campling ( fotiow ) v
@georgiacampling N >’

We need to clean up our act! Great infograph
on #microbeads & #oceanpollution
@Greenpeace

A fACE TO FrsH “"'.".‘-:":".'

0

LUTPERSONAL  “» ° "
CLEANSING PRODUCTS =~ *.
CONTAIN MICROBEADS ~ * o »

1147 porsonsi cleansing
od s vd

. @5+ ATUBEOF FACEWASH
#°«,*.  "CANCONTAIN OVER
A7 330,000 MICROBEADS
.. -
.

663 SPECIES
ARE AFFECTED BY

PLASTIC
POLLUTION

Over 663 species of
e o0

PLASTIC piasic w-kl«
PARTICLES /km2 in Lake Lrie.

3:11 AM - 9 Feb 2016

Q Q O
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Numarul de urmaritori a organizatiilor nonprofit
pe Twitter a crescut cu 264% in 2012

ANNUAL GROWTH:

FACEBOOK (o)
N

TWITTER
FOLLOWERS

PHOTO POSTS HAD THE HIGHEST VIRALITY
(GENERATING LIKES, SHARES, AND COMMENTS).

LINK AND SHARE POSTS RECEIVED THE MOST LINK CLICKS.

Erasmus+
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s Jtilizarea Twitter in timpul evenimentelor
de strangere de fonduri poate duce la 10X
mai multi bani stransi online

——

$225.90
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Videoclipurile au un impact semnificativ si memorabil.
Cateva sfaturi pentru o campanie de succes pe YouTube:

* Postati periodic materiale multimedia pe canal.

* Creati videoclipuri scurte si difuzati mesaje simple.

e Utilizati simultan diferite social media (de ex. Facebook,
twitter etc) pentru a va impartasi videoclipurile.

Erasmus+
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* Profitati de diferite medii sociale, desfasurand in paralel
sarcini diferite, dar complementare, de exemplu, o
campanie de strangere de fonduri pe Facebook impreuna
cu o campanie de sensibilizare (in jurul videoclipurilor) pe
YouTube si Twitter.

 Tine minte: fiecare cont de social media are adepti diferiti si
influenta sa este cumulativa.

Erasmus+
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e moconsvrzion - “lypgct Lab” va ajuta sa incepeti cu YouTube si sa va
inscrieti organizatia in YouTube Nonprofit Channel:
https://www.youtube.com/yt/impactlab/

& Impact Lab

HOME WHY YOUTUBE? HOW-TO SUCCESS STORIES ABOUT

You're on a missiongo
create greaterimpact.

YouTube can help.

Leamn how

Why YouTube?

AAAAAA
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https://www.youtube.com/yt/impactlab/

N o
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Organizatiile nonprofit pot utiliza LinkedIn pentru a gasi:

* |Informatii despre persoanele cu care urmeaza sa lucreze
sau sa se intalneasca.

* Expertiza de solicitat.
* Persoanele de contact din organizatii.
* Datele de contact actualizate ale persoanelor.

AAAAAA
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i o s Exemplu: Human Rights Watch
utilizeaza LinkedIn

Recent updates

Human Rights Watch ! ?:‘ma" Rights Watch
45 updates - 98,163 h
followers We're seeking a Coordinator to provide operational support and

research/advocacy assistance in Sao Paulo. Apply today! https://Inkd.in

| Follow o

152 Likes - 3 Comments

_ & Like E Comment & Share
Follow us to stay up to date

with Human Rights Watch.

n Human Rights Watch =
2w

We're seeking a fixed-term Campaign Associate in our New York office.
Apply today! https://Inkd.in/eYwN8ip

83 Likes - 1 Comment

& Like E Comment & Share

n Human Rights Watch e
3w

We're hiring a full-time Associate for our Development and Qutreach
Team in London. This is an administrative - not legal - position. Apply
today! https://Inkd.in/etJFAYS

195 Likes - T Comments

@ Like E Comment & Share

fiy| . [EE
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Advancing the Third Sector LinkedIn a creat o pagina care sa ajute
organizatiile nonprofit sa o foloseasca:
https://nonprofit.linkedin.com/

LinkedIn for Nonprofits

Eind the talent and connections you.need to change the world

Linked[f{] for Nonprofits Get started  Find employees  Find volunteers  Development  Products & tools

How to use LinkedIn to power your
nonprofit organization

AAAAAA
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https://nonprofit.linkedin.com/
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o oo Pinterest & Instagram

®

Pinterest

Vechiul mesaj, ,,0 imagine valoreaza 1000 de cuvinte”
este foarte oportun in epoca social media. O
organizatie nonprofit poate transmite greu un mesaj
persoanelor potrivite folosind Pinterest si Instagram.

Urmaritorii vor sa vada imagini care atrag atentia si
care sunt impartasite.

Erasmus+



n""’ Instagram are in jur de 100 de milioane de utilizatori

Advancing the Third Sector activi lunar si este foarte populara in randul tinerilor
(intre 18 si 29 de ani). Pinterest nu este atat de popular,
dar este folosit mai mult de persoanele cu venituri mari.

Pinterest and Instagram Usage Doubles Since 2012, Growth on Other Platforms is
Slower

% of online adults whosay they use the following social media platform, by year

Facebook Pinterest Instagram LinkedIn Twitter
717172
67
28 | 31 N 28 I 7 %
- 3 23
I ﬁi 1] ife
‘12 i3 'i4 ‘1S ‘12 13 14 1S ‘12 13 14 15 12 “13 '14 '15 12 *13 '14 15
PEW RESEARCH CENTER
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Poze si imagini cu mesaje scurte!

O organizatie nonprofit poate utiliza cel mai bine Pinterest si
Instagram prin postarea de imagini si imagini care
evidentiaza misiunea si activitatile sale. Folosind grafica si
paragrafe scurte va poate completa mesajul foto. Cu
Instagram Direct si Pinteresting puteti alege o anumita
persoana pentru a primi un mesaj special impreuna cu
fotografia. Acest lucru poate ajuta la strangerea de fonduri

vizate.

Erasmus+



ATS Iy

Advancing the Third Sector

Instagram - exemplu 1

APPS FOR
EARTH

AAAAAA
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world_wildlife & [eiow | -

World Wildlife Fund Our planet faces many big conservation challenges. No one
person or organization can tackle these challenges alone, but together we can.
wwf.to/1ZRRu3x

385 posts 454k followers 19 following
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Surse suplimentare

*http://www.seerc.org/atsiv/vile/

*https://www.facebook.com/trainingNGQs/

*www.ngotraining.eu
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http://www.seerc.org/atsiv/vle/
https://www.facebook.com/trainingNGOs/
http://www.ngotraining.eu/

Aceasta lucrare face parte din resursele de dezvoltare profesionala a ONG-

urilor dezvoltate in cadrul proiectului Avansarea sectorului al treilea prin
inovare si variatie (ATSIV).

ATSIV este un proiect finantat de ERASMUS + KA2, implementat in perioada
2016-2019 de un consortiu de organizatii grecesti, bulgare, poloneze si romane.
Acesta urmareste cresterea competentelor profesionale ale lucratorilor ONG-
urilor prin dezvoltarea si punerea la dispozitie a unei platforme online de
instruire cu acces deschis prin intermediul jocurilor.

atsiv 2~
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The European Commission support for the production of this publication
does not constitute an endorsement of the contents which reflects the views
only of the authors, and the Commission cannot be held responsible for any
use which may be made of the information contained therein.
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